LIBERTY PRESS
AWARD

For “Best arts
sponsorship under
$15,000"

ABE'S REAL BAGELS
Auckland Festival Trust
AKo7
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AKo7 FANS: Brent Milburn and Megan Sargent

Abes Real Hagels parmership
with the Auckland Arts Fes-
tival AKO7 is an example of
a small firm creating a niche
sponsorship opportunity for
itsell. The 10-year old com-
pany, established by Megan
Sargent and Bremt Milburn,
supplies mraditional bagels
throughout the country. It had
been a sponsor of the Auck-
land Festival since 2003 but
n 2007 it became an official
supplier and supporter.

lts bagels were made
available for selected lestival
events and were also sup-
plied to lestival stall offices 1o
increase brand avwaneness.

The sponsorship was initi-
ated b Ms Sargent, who said
"I was so excited that finally
Auckland was going (o get its
own Art Festival and | want-
ed to support it in any way |
conld.”

She met festival manag-
ers and developed a contra
arrangement whercby the
company supplied product 1o
the value of $10,000.

“Being only a small com-
pany this was a way in which
we could make a difference
without breaking the budget,”
she says

In return the company had
lopn placement, an advert in

the festival programme,

Product was made avail-
able in all performers’ packs.

The company also 1ar-
geted specific demographics
such as the youth market with
giveaways al free vouth event
in Red Sgquare and Speigle-
murket (a children's market).

The company has had no
formal assessiment of the part-
nership but Ms Sargeni says,
"We got to be seen alongside
much larger companies who
have huge budgets.

“When we take this and
the print advertising along
with our logo on festival pub-
lications an website and the
on air presence with givea-
ways through ZM we consid-
er the brand exposure to be
hugely worthwhile,”

Festival sponsorship devel-
opiment manager David Savi-
tan says “Abe’s contribution
has been inspired by a pas-
sion for making the Auckland
community more vibrant,
balanced with a commercial
objectivis to gain brand expo-
sure. It was an active pro-
mational pariner leveraging
severdl key events 1o promote
Its product rnge.”

Sponsorship value

Up to $15,000




